Key Stage 4
Subject: GCSE Business Studies

Intent

Our aim is to provide students with a holistic understanding of the world of Business. The students will
learn about the nature of business activity. They shall learn about where business ideas come from,
the characteristics of entrepreneurs, the planning of the business and how to obtain finance. Students
will also explore the various influences on business over a period of time such as technological
changes, the question of ethics in business, economic and environmental influences on businesses
as well as the impact of globalisation and legislation. In addition to the various forms of production, the
marketing of the business and the Human Resource function, at the advanced level of the subject, the
curriculum focusses on decision-making from an operational perspective and then progresses into
decision-making from a strategic viewpoint.

In as much as the curriculum, at the initial stage, introduces students to business from the perspective
of the locality, the nation and then the globe, it is our aim to support our students to develop into
professionals who have an understanding of and are also equipped to be successful in business both
locally and also outside of their immediate vicinity.
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